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BACHELOR OF COMMERCE (B.COM.) SEMESTER

EXAMINATION -MAY — 2016

FIRST SEMESTER
Subject: Marketing (BCC - 103)

Date: 27/05 /2016 Total marks: 60 Time: 10.00 am to 12.30 pm

Q. 1)
1.

Instructions: 1) Attempt all Questions
2) Figuresto the right indicate full marks

Answer the multiple Choice questions. (any 10 (20)
------------- Marketing is one of the direct marketing tool.

a) on-line marketing b) face to face marketing

c) telemarketing d) None of these

All the efforts made by afirm to increase its sales is called as ------------------ :
a) Profit b) Sales Promotion

¢) marketing d) None of these

---------------- isavaue of product express in terms of money.

a) Money b) cost

c) Price d) None of these

-------------- isatraditional form of direct marketing.

a) Bargaining b) Online marketing

¢) Promotion d) Faceto face selling

Theterm ------------------- means sale in large qualities.

a) Retalers b) Malls

¢) Multiple shops d) Wholesales

MIS means ----------------

a) Management income system b) Management information system
¢) Marketing indirect system d)Marketing information system
---------------- Middlemen do not take the ownership of goods.

a) Agent b) Customer

c) Seller d) Farmer

AMA means ----------=========mmn--- :

a) American marketing association b) American Marketing area

¢) American management association  d) None of These

Thedatais --------------- :

a) Active b) Passive

c) online d) None of These
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10.

11.

12.

13.

Q.2)

Q.3)

Q. 4)

The ----=-s-saeeeem- are heterogeneous.
a) Goods b)Product
C) Services d) None of These
------------------- means moving or changing.
a) ltinerant b)Non - itinerant
¢) Departmental d)Super bazaar
-------------- risks are those risks that leads to a physical deterioration of the
product
a) Physical b) Human
c) Natural d) None of These
---------------------------- method is considered the best approach to pricing.
a) Target Pricing b) Demand pricing
C) cost + pricing d) None of These
Write Short Note (any three) (15)
1. Importance of branding
2. Objective of marketing research.
3. Formsof Direct Marketing
4. Advantages of advertising
5. Features Departmental stores
Answer the following question in 150 words. (any 2) (20)

1. Explain the advantages and limitations of Super Bazaar.
2. Explainin detail characteristics of a product.

3. Explainthedifficulties of rural market.
4. State and explain the elements of price mix.

Answer the following question in 300 words. (any a) (15)
1. Define Services? Explain the features of Services.
2. Explain the sales promotion techniques.
3. Explainin detall features of rural marketing.
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